2024 UNITED STATES
P&C MARKETPLACE
SUMMARY

" PREMIUMS - DISTRIBUTION-
0 ’ LINES OF BUSINESS TRENDS

COPTTITTL Tk =

T\
Trusted Choice:

INDEPENDENT INSURANCE AGENTS



Table of Contents

United States P&C Marketplace EXecutive SUMMQAIY ............cceeuceeeeeeerencereenierensereeniereessesnnseenes 3
United States Premiums: All 32 P&C Lines Of BUSINESS ........ccccuucevrveveriirrnvnniisnernssssssssasssssesnnnes 5
United States Top 10 Independent Agent Lines Of BUSINESS.........ccccceeveueeeeeneereerereenierecneesnaneenes 8
United States LOSS RALIOS.......ccccuvereuriiiveisiniiiiinsisiensisissisisnsisisasisssssossnssssssssssssssssnsssssnssssnasens 10
United States Premitum CAGNGE ..........eeeueeeeeeereeeeeeeeerennrereessereasesenssessnssesssssssnssessnssesssssssnsnees 12
United States Independent Agent Penetration RALES............cccceevvveririnsiirensisinssossnsisssesissnanens 14
United States COMMISSION RALES........ccccuucevveiiiiniiiieeiiiiniieisnisisasisississnsissssssssssssssssssssnssssssnens 17
United States SUIPIUS LINES ............cevveeeeiiriereniiriesnniiisiensiisimssssissssssssssssssssssssssssssssssssssssssssns 19
United States Line of Business In-Depth Detail PAGES ...............cceevvvueeiirrvvesiisinenesisssnsnnsssnenns 21
Total All P&C LiNeS Of BUSINESS....c.ccieeiiieuiiieeiriniitnirtneiereniereaserensersasissnsessnssssssssssssessnssssnssssnsessnnans 22
AIrcraft (Al Perils) coveeueeiiiiiiiiiiiiiiiiiirrrcne e s s e e s s e s e n e s s e s s s s e e s ana s s e s s e e s e s nnaneranns 23
All COMMEICIAl AULO.....cceeeciiieeecirreeccrrree e rrree e s rreese e s rrassessranssessennsssssenssssssensssssesnsssssennsssseennnnanes 24
All Private PasSENEEr AULO.....ccc..ciiieeeeeiiieenerrennnertenssaermenssssreenssessesnssessesnsssssenssssssenssssssensssssssnssases 25
Allied Perils ONly ........uiiieeiiiieereiiieeeerreeeeerreneeerrenssessesnssessrnnssessennsssssenssssseensssssesnsssssennsssssennnnenes 26
BOoiler & MACQhINEIY .....c.ee et s s e s s e ne s s e e nn s s e e as s ssenasssssenasssseensssssennssssnenassssnnnnnns 27
BUrglary & Theft..... .o iiieiccieiiccrrrce e esre e s e e na s s s e s an s s esasssssenassssnensssssennsssssennssssnenassssnnnnnes 28
Commercial MUILI-Peril........ ..ot rrnee s s rene s s s ene s s e nnsssssennssssnennssssnenanes 29
[T Lo TV T L T 30
EXCESS WOIKErs” COMP.....ciieeeiiiiieeieiieneiertreneererassesrennssssenssssseensssssesnsssssenssssssenssssssensssssennssssennnnes 31
FAarmowners MUIEI-PEril........u.irereeieeiccccrccrrrreesrereee s re e es s e e nns s s e s assssenasssssenssssssensssssennssssnennnes 32
=Y L=T - 1B o o Yo T I T 33
Lo 1= U 34
LT o =T T 0 o 35
[0 =T 0L T T N 36
Lo T Te 1Y, F=T T TIPS 37
L =T s = 1A ToT o T | N 38
Medical MalpractiCe.....ciiiiiiuiiiiiiiiiiiiiiiiiiiiieiiesiesiettessistteassistesssssstesssssssesssssssenssssssssssssssnnsss 39
LAY WL =T T I O o o 40
0CEAN IMIANINE ...eeiiiieiiiieiiteereiieteeettneieteeeteasetensersasesensesensssrnssssnssssansessasssensessnsssensesanssssnssssnsssnnnss 41
Other Liability (Claims-mMade) ....ccccueiiiiiiiiiiieiiiieiiiiierieieeiniieeressiessiiressnssssssessssssssssssssssssssssnnns 42
Other Liability (OCCUITENCE)....iiiiieeeeiiiiiiiiiiiieiiieiriiierenessisssesseesnnsssssesssseessssssssssssssesnnssssssssssasssnnes 43
L GV 1T o o N 44
Private FIOOd.....cccuuiiiieciieiccrreiecrr e ce s cre e s s e s e s s e na s s e s ass s senasssssenssssssensssssennsssssennssssnennssssnnnnnes 45
Lo Te [ Tot €31 =1 o1 1) Y S 46
SU Y 1uuiiuiiiiiiiireiiteiiniieiieitreiteesiaesrassrastrestsestesstassrsssresssessesstasstsssssssssssosstasssassssssssstasssasssassrnsssnsss 47
Workers' COMPENSAtION ......ccceeeueiiieeeieiiieeieirineierrtenseerrennsesrrenssessennssessensssessenssssseensssssesnsssssennssanes 48
Appendix #1: Distribution Style ClasSIfiCations .............eeveeeeeeeeneeeenserenneerenerensserensseeensesensnene 49
Appendix #2: NAIC Line of BUSINE@SS DefiNitioNs ..........c.eeveeeeeveuneeenuserenneerenerennserensseeensesennnens 53
Appendix #3: Line of Business Facts—A Visual Reference.................ceeeueeeeeeereeecereencrevencerennns 56
Appendix #4: United States All Active INSUrers LiSt ............cccceuuueerrivveniirrevnsiisrnennsssssnnassssnnnns 57

Copyright © 2024 Independent Insurance Agents & Brokers of America, Inc. 2



®
Independent Insurance Agents & Brokers of America ° 127 S. Peyton Street, Alexandria, VA 22314 BIG 0

EMPOWERING INDEPENDENT INSURANCE AGENTS:
TRAINING, RESEARCH & TECHNOLOGY TOOLS FOR SUCCESS

.................................................................................................................................

AGENTS COUNCIL FOR TECHNOLOGY INVEST.

LEADING THE CONVERSATION. The Agents Council for FUEL THE FUTURE. Invest is a nonprofit program that
Technology (ACT) stands at the forefront of industry educates individuals on insurance, financial literacy and risk
technology conversations. Our neutral forum, comprised of management, and encourages the pursuit of insurance
carriers, technology companies, and passionate member careers with a focus on independent agencies. The program is
agents and brokers, is dedicated to helping independent dedicated to improving insurance literacy and attracting the
agencies embrace technology as a strategic tool for success. next generation of diverse talent into our industry.

Looking ahead, ACT is committed to expanding its role as a
technology advocate for the independent agency channel.
ACT will cultivate resources and relationships around data,
connectivity, artificial intelligence, people and culture. We are
at a time of unprecedented change within the industry and
technology will play a crucial role in how our agencies evolve.

Invest volunteers and teachers have taught more than 33,000
high school, community college and workforce development
students how to become an insurance agent.

Whitnee Dillard, Executive Director, Invest
whitnee.dillard@iiaba.net | investprogram.org

Chris Cline, Executive Director, ACT
chris.cline@iiaba.net | independentagent.com/act

VIRTUAL UNIVERSITY. BEST PRACTICES

FIND ANALYSIS. Tap into the collective knowledge of BE BETTER. The Big “I” Best Practices study provides a chance
insurance experts from the Big "I" Virtual University. Find for all Big “I” members to learn from the top agencies across
analysis on thousands of insurance scenarios to grow your the United States. Via research, resource guides and
understanding of complex topics. Empower your team with webinars, the comprehensive study provides key strategies by
access to comprehensive information on commercial lines and revenue category to help you improve overall agency
personal lines, life/health and agency management. Discover performance and increase agency value.

articles, checklists, on-demand education and much more.
Got an insurance coverage question? Receive a response from Jennifer Becker, Sr Director, Agent Development, Research and Education
the Ask an Expert Service. jennifer.becker@iiaba.net | independentagent.com/bestpractices

Nancy Germond, Executive Director, Risk Management and Education
nancy.germond@iiaba.net | independentagent.com/vu

YOUNG AGENTS DIVERSITY COUNCIL.

LEAD THE WAY. From opportunities to speak with legislators EMBRACE INCLUSION. The Big “I” Diversity Council is

to sales, leadership and technology training, the Big “1” focused on engaging and developing a more sustainable
national Young Agents program encourages industry independent agency network that reflects, represents and
involvement from insurance professionals under 40-years-old. serves our diverse populations countrywide. The council is a

The Big “I" Young Agents Leadership Institute is the annual collective of agents, insurance company representatives and

gathering of the nation’s best and brightest. Let the Big “I” association leaders.

Young Agents help you perpetuate your agency. Inquire about Find tools to drive growth and more inclusive business
scholarship opportunities for the Big “I"” Legislative Conference practices for your agency. Be sure to also subscribe to the
and leadership meeting. Inclusion in Action Newsletter.

Jamie Behymer, Program Manager, Young Agents Anitra Rivera, Program Director, Diversity and Inclusion
jamie.behymer@iiaba.net | independentagent.com/youngagents anitra.rivera@iiaba.net | independentagent.com/diversity
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